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The 2007 Blogworld & New
Media Expo was held in Las Ve-
gas November 8-9, 2007. It was
touted as “The worlds largest
blogging conference, tradeshow
and media event dedicated to
promoting the dynamic industry
of blogging and new media.”
There were hundreds of blog-
gers but very few podcasters, as
their event was earlier in On-
tario, CA. However the combi-
nation of blogging and podcasting
was ripe for Mr. Brusso to work
two sides of his “Trinity” mar-
keting strategy.

All of the top bloggers from
around the world attended,
many podcast celebrities (like
Leo Laporte from TWIT) were
there too, and it made for a full-
featured integrated event. Semi-
nar topics ranging from “what
does the future look like,” and
“why use blogging in your busi-
ness,” to “how to make money
with your blog or podcast,” as
well as an Exhibit Hall chock full
of interesting and valuable infor-

mation were offered to the at-
tendees.

Although blogging used to be
thought of as “journaling” or an
Internet diary, it has become a
social means of communication,
idea sharing, and inspiration.
Imagine being able to get your
clients to join your blog and
provide you with comments,
ideas, and suggestions? What is
that worth in the marketing
arena? To develop a company
asset like a blog can be priceless
for client retention, client gen-
eration, product ideas, and prod-
uct improvement, not to men-
tion branding or the more tradi-
tional marketing icons.

New media is changing the
way we look at the world and
it's changing the way we market.
Are you up to speed on how
new media is changing your
market topography? Don’t you
think it's time for you to learn
about what is heading in your
direction? Mr. Brusso will have
more on this topic shortly.

Back from Las Vegas and the Blogger/Podcast Expo

Watch your email, as he will let
you know when he has more
information to provide. Needless
to say, it's a revolution and you
are part of it whether you know
it or not! So don't be like an
ostrich and stick your head in the
sand any longer! Call Mr. Brusso
today and find out about blog-
ging... 714-931-8123

This is Las Vegas..
Not Disneyland!

“Without a doubt... using the Trinity as defined by Peter Brusso will rise you
above all of your competition and you can then become a legend in your field”

The Trinity

Mr. Brusso's “Trinity of Mar-
keting” consists of 1) podcast-
ing, 2) Blogging, and 3) a good
SEOQ'ed (Search Engine Opti-
mized) website.

Now why does he call it the
Trinity? Marketing today is a
mess. With the landscape chang-
ing almost everyday, how does
someone market on and off of

the Internet? Mr. Brusso has
formulated a unique strategy that
is designed to drive your pres-
ence up out of the noise. You
will be made visible so that your
potential clients can see what
you are offering and thus be able
to engage you in business.

Mr. Brusso can’t guarantee
your success, as that relies on

your product or service. What
Mr. Brusso can guarantee is that
you will be known on the Inter-
net. How? By using his proven
formula called the Trinity, want
more information?

Call Mr. Brusso 714-931-8123
or send him an email to discuss
your project with him.

Infocard.cc, Peter Brusso CEO, 807 S. Songbird Circle, Anaheim, CA. 92808  714-931-8123
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The hottest resource on the web
for lawyers who want to market
themselves and gain more clients!

Podcasting can be lucrative if you
know how to monetize your pod-
casts!

Podcasting for Lawyers

Podcasting for lawyers was
started to assist lawyers to “Rise
above the noise”. It does several
things for lawyers who use the
service: they bond with their
potential clients, they become
arecognized subject matter
expert in their field, and their
name gets out on the Internet
so they can be found. Viral mar-
keting on the internet, which is a
main component of podcasting
for lawyers, assists lawyers in the
“print” world, as well.

Many news, magazines, and
journals are looking for “new
and exciting” topics for their
print media thus a podcasting
attorney is news! So, not only
does the lawyer who podcasts

get all these benefits on the web,
he or she also gets the best
benefits of traditional media, as
well. This would not have hap-
pened unless they were podcast-
ing.

Podcastingforlawyers.com
does much more than just pod-
cast. It uses a strategy coined as
the “Trinity”, which is described
on page one of this newsletter.
Podcasting drives every podcast-
ing lawyer right up out of the
noise! And that is how you do
that!!! Check out the “success”
story to see how it worked for
the “Employerhelpcast”.

Now does this mean that a
lawyer needs to become a geek

Marketing for Podcasters

Podcasting is increasing in its
popularity. As such, it is getting
to be its own industry, which has
its own challenges. One of
those challenges is to make
money! MarketingforPod-
casters.com was created to
assist the thousands of pod-
casters to make money from
their efforts and enjoy the bene-
fits of their show. Every pod-
caster should be thinking of ways
to make money and this website
helps podcasters learn money

making strategies. Most pod-
casters are good at what they
do, but that usually isn't being a
business person.

As one might start their own
podcast, there will come a day of
reckoning: | need to make some
money here! Between time,
gear, and hosting fees... pod-
casting costs money. Most pod-
casters hit this wall and then
stop their show, as they can’t
find a way to keep going. Thus,

Two great books to read!

and learn about the podcast
industry? No. Podcasting for
lawyers does all the heavy lifting
and the lawyer just needs to add
his or her expertise. Podcasts
are recorded and cleaned up,
show notes formulated, and put
on their site.

Podcasting for lawyers does
all that and more. It ties in all
the web based “viral” strategies
to accomplish the goal of “Rise
above the noise”. This relation-
ship allows each party to “do
what they do best”. Podcasting-
forlawyers.com is a great way to
take your firm and your practice
to the next level!

they need a helping hand to
show them how to make a profit
from their efforts of podcasting.
Enter Mr. Brusso and Marketing
for Podcasters. The site is still
under construction but it will be
operational very shortly.

"hitp:/marketingforpodcasters.cony
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First is Steven Van Yoders
book “Get Slightly
Famous”...

Some business owners attract
clients and customers like
magnets. Their marketing seems
effortless. They don't advertise.
They haven't made a cold call in
years. They charge more.
They're regularly asked to speak
at conferences and are featured
in newspapers and magazines.
Everyone knows their name, and

they get all the business they can
handle.

It's almost as though they
were famous.

e bt/ ___ _,
www.getslightlyfamous.com

The Second book is from
Larry Bailin...Mommy, Where
Do Customers Come From?
covers all aspects of marketing and
selling products and services to a
new breed of customer.
Customers have become less

loyal, more demanding and have
more choices. With the
proliferation of vehicles such as
the Internet, Email, BLOGs,
Podcasts and others, reaching
the right customer with the right
message is harder than ever
before.

| highly suggest these books
for people who need to market
or understand marketing.

omefrom.com
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Success Story 1: EmployerHelpCast

Enter Helene Wasserman, a
successful lawyer but not well-
known, either in her 200 lawyer
firm or on the web. Yes, she got
an article or two published a
year but she really had no mar-
keting going for her. Enter Pod-
castingForLawyers.com. She
started podcasting, both audio
and video, blogging, using a video
business CD, and recently an
SEO website. Now, what has
happened is amazing!

In six months, she is the new-
est “rock star” in her firm. Her
name and show are all over the
Internet, from the fishing chan-
nel to women’s health network!
Her show is about employment

law and as she has almost 20
episodes on the web now. She
and her show appeal to the
masses. Other podcast shows
and video-based websites are
picking up her content. Her
show has viral marketed and she
is now enjoying the benefits. She
has become a recognized expert
in her field! Print media is now
swarming around her, not only
from the legal profession but
also from national based maga-
zines not in the legal industry!
Her ROI one might ask?

First, she wanted to be recog-
nized by her firm as a driver:
that happened. Second, she
wanted to become the a recog-

Why you should be Podcasting

Why should lawyers be inter-
ested in podcasting? Well, they
have a severe problem: as they
need to market, get new clients,
do the work, and then collect a
paycheck. Marketing is a rela-
tively new thing to most firms; it
used to be they could not adver-
tise at all! Things have changed
but one thing hasn't: they need
to get to potential clients.

Mr. Brusso always likes to say
that the challenge facing a law
firm is the same challenge that
wineries face: how to rise above
the noise such that a potential
client can prefer their service.

Think about it, there are
thousands of wineries in the
world and thousands of law
firms. They both have the same
exact problem: getting new cli-

What is Blogging?

Blogging is a means to com-
municate to people who are
interested in what you have to
say, your viewpoint, and your
voice!

Blogging comes in all flavors,
but basically it is a social media.
You blog, they read and com-
ment. It is a personal connection
to your readers, which an article
cannot do! For every post you
make on your blog, you would
like to elicit at least 3 comments

ents! Podcasting starts to solve
that problem by using the Inter-
net to push your name and ser-
vice in front of your potential
clients. How you might ask?
“Easy,” Mr. Brusso says!

Podcasting will connect you
with potential clients. It will
build a relationship between you,
the “expert,” and your listeners.
You become a subject matter
expert for them and that builds
trust. So, how does it help on
the Internet?

Your podcasts are converted
to written word and submitted
to search engines. Over 80% of
the people who look for goods
or services start on the Internet.
So your name, product or ser-
vice can be pushed into the
search engines. Search engines

from your listeners; that is a rule
of thumb. Why?

It's the media to communicate
with your readers. It's a two
way street! Remember, too,
that blogs are read by search
engines, so it's a great way to get
your name out there in cyber-
space; it helps you be found by
others! Also, remember that
blogging is part of the “Trinity”
and thus it is an integral part of

nized expert in employment
law: that happened as other
articles are quoting her as “High
profile employment law attor-
ney, Helene Wasserman...”.
Third, to drive new business to
her firm; this is now happen-
ing as she uses her show to
introduce herself to potential
clients. We are watching what
she is doing, and so are thou-
sands of others! Way to go
Helene Wasserman! She was
even showcased at the
“Blogworld and new media
show” as an example of success
in the podcast industry. Need we
say more?
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look for relevant material to list
on their websites. The more
your name shows up from differ-
ent places they see that as rele-
vant data. That is why you
should blog as well as podcast!

Podcasting does so many
amazing things to promote a law
firm. You will see podcasting
become a main staple in law
firm's marketing mix within the
next year. Those law firms that
podcast will gain market share
and those that don't will starve.
It's all up to you which one you
want. PodcastingForLawyers.com
stands by to help you podcast
and as we say “Where legends
are Made”.
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your online marketing success!

If you should need help in
starting blogging or advice, call
Mr. Brusso at 714-931-8123

___httpl

. _ \podcastingfor! _ _
lawyers.blogspot.com
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Helene Wasserman, ESQ is now a
recognized “High profile employment
law attorney” because of her use of
Marketing Guru Peter Brusso and the
Trinity! She is also now known as a
“Podcast Diva”;

thttp://employerhelpcast.blip.ty

Peter is an AMAZING Mar-
keting Guru! He is creative
and comes up with great
new ideas. One of his areas
of expertise is marketing in
the 21st Century. Has in-
troduced me to podcasting
and the results have been
UNBELIEVABLE! Marketing
today is vastly different
from marketing in the past,
and Peter is an expert in
how to market today.

N

Blogs can really tie your customer into
your brand!
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A good SEO’ed website can mean the difference be-
tween being seen or not!



